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I'ENIKO ITPOEENEIO ¢ EAAAAAX oto SYDNEY
I'PA®EIO OIKONOMIKON & EMITOPIKQN YIIOOEXEQN

25.08.2026

ENHMEPQTIKO XHMEIQ2MA

Tpeyovoeg e&eiielc oy avotpaiiavn ayopa oivov —
Evkaipieg yia eAlnvacotig premium oivovg

O ow1kog Topeag g AvoTpaiiag PPioKETAl AVTIUETWITOG UE ONUAVTIKES JTTIPOKANOEIC, LETAED
TWV OTI0LWV, 1] LEIWOT) TNG TTAYKOOUIAS KATAVAADOTC, AANAYT) KATAVOAWTIKGWV TIPOTUTIWV,
VYPNAQ KOOTOAOY1Q, VPNAQ EYXOP1A ATTOOEUATA 01VOV, AVTAYWOVIOUOC A0 AAAA AAKOOAOUY A
TTOTA KAJT.

SVugpwva pe otoryeia tov ‘Australian Wine production, sales and inventory 2024 — 2025,
JTAPATIPOVLE :

> 1 eyxwpla mapaywyr oivov aviABe oe 1,13 61¢ Aitpa évavt katavaiwong 1,08 dig
MTpwv, aLEAVOVTAG TO VPIOTAUEVO VYNAO ammobepa katd 52 ek. Altpa (+5% evavt
2023-2024, T0 VPNAOTEPO TNC 10€TIAG, KUPIWE O€ KOKKIVO 01v0),

» 01 OUVOAIKEG TIWATOEIE NTAV AVENUEVES KATA 5% €vavTl g ep1ddov 2023 — 2024, €K
TV OTOIWV TO 41% APOpoVOE OE EYXWPLES KAl TO 59% o€ eEaywyeg,

> 01 eYXWPIESG TWATOELG T)TAV HEIWUEVEG OE TTOCOTITA KATA 3%, XwPig OUwG HETABOAT)
el g aiag, pe Tov appwdn oivo va onueimvel avénon 5%, évavt peiwong 5% yua
TOVG KOKKIVOUG/polE 0ivoug kat 3% Yyl ToUg AEUKoUG,

> o1efaymyeg onueimoav avgnon 10oo oe mocotnta (+3%) 600 kal oe adia (+13%),
KUPimg AOY® avolylatog Tng KIveQikng ayopag (katapynon Sacuwv) eve aheg
ayopeg onueimwoayv peiworn,

> 1 Katnyopia “opyavikov otvev” ammoTeAel TO TPITO LYPNAOTEPO EEAYWYIKO OPYAVIKO
TPOIOV TNG AvoTpaiiag, 6cov apopd otV a&la (11 — 12 ek. AUD), ue xvplovg
npooplopovg e Iamwvia, Kiva, Madawoia. O1 Alavikeg TwANoelg 0pyaviK®V oivmv
TO OIKOVOUIKO £T0G 2024 — 2025 onueiwoav avgnon 11,9%.

H mapaywyn oivov 1o 2026 givat evdekTikn tng 510pOwong mov Aapfdavel xyopa amd mAevpag
npoo@opag. H cvuvOAyn otapuiiov aviABe oe 1,27 k. TOVOUG, HEIWUEVT KATA 19% EvavTl
TOV TTPONYOVUEVOV £T0VG (1] -25% TOL HEGOV OPOL NG TTEPIOSOV 2016 — 2025) KA1 APOPOVOE
KUPLWG oTaPLALA Y1a KOKKIVOUE 01voug (80% Tng OUVOAIKNG LEIwOTC, EVavTL 9% NG Heiwong
yla ota@UAla AevkoL oivov). Kipla owvomon ik mowkidia tav to Chardonnay (23% et
oULVOAOL) Kat akolovOnoe to Shiraz (19%).

To 52% Tng CLVOAIKTIC AVOTPAAIAVTG TTapaywyTC TponABe amo ) South Australia (peiwpevo
Kkatd 12%) kat akohovOnoav n New South Wales (30% kot peiwon 22%), ) Victoria (15% kau
pelwon 31%) KA.

H avotpaiiavr) ayopd Alavikrg eivan 1 9" peyaAvtepn maykoopimng. To 2025, ) peiwon g
KATAVOA®ONG EKTILATAL O TTEPITTOV 900 €K. Altpa. H peyaivtepn peinon agpopovoe
KOKKIVOUC 01VOUg KAl OAUTTAVIA, EV® AVENCT) TTapaTnprOnKe 0Toug ELPIAAOUEVOVS APPOOELS
Katl pog 0ivoug. ZNUAVTIKO OTOLXEI0 ATOTEAEL TO YEYOVOG, OTL 1] LEIWOT APOPOVOE TNV
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TILOAOY10KT) Katnyopia 6,00 - 9,99 AUD avd @1aAn, eve TwAN0eIg 08 XAUNAOTEPES
TILOAOY1OKEG KATNYopieg avenonkav.

Svupova pe v KPMG Wine Industry Insights, n xyaunAotepn mapaywyr) Sev pmmopel va
AVoeL T0 TPOPANUA NG HEpEVNS {TNONG, I} 0TTold OPEIAETAN 08 AAAAYEC KATAVOADTIK®DV
TPOTUMIWV (OTPOPT TTPOG EAAPPVTEPOVG 01VOUC, AVKOVE, premium, YAUnAoD aAKOOAIKOU
Baduov kAm.).

IMa 10 2026, N ayopa extipatat 0T Oa yapaktnplobel amo vpnAd amobepata, peltwpevn
dnmon kat petwpevn mapaywyr). To International Wine and Spirits Record / ISWR ektipa
OTL 1] EYXOPIA AVOTPAALAVT) KATAVAA®OT] Ba HEt®VETAL KATA TEPLTTOv 0,4% £TNOlwg TNV
eNMOLLEVT) 5ETIAL

EmuAéov, AOyw NG Leppoopopag oivov (eyxwpimg Kat maykoouimg) ot Tipeg Suokoia Oa
onuewwoovy avénorn. ISaitepa yia Tovg avotpaiiavoic 01voue, ONUEIMVETAL OTL O
TTAYKOOUIEG TIUES TTPOTPOPAC EIVAL LEIWUEVES O€ GUYKPLOT) LLE TIG AVTIOTOIYEG TIPO 4ETIAC KAl
XAUNAOTEPES QIO TIC TIUES TOV KUPLOV AVTAYWOVIOT®OV TOUC.

Y& QUTO TO MAALO10, EVKAIPIES Y1 EAMANVIKOUG 01VOUG ava@LovTal 0TV Katnyopia “premium
— differentiate niche market” ka1 agopovv kvpimg oivoug Aevkovg, xaunAo aAkoOA, organic,
QA KA1 KOKKIVOUG VPNANG TILOAOYIOKT|G KATNYOPIag HE TA AVOTEP® XAPAKTNPIOTIKA KA.
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