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EkdnAwon: “HAektpoviko Eumoplo & Social Media

NMwg umopeite va ta aglomomoete”’
Asutépa 30 lavovapiov 2017, EmueAntriplo HpakAsiov

“H a&lomoinon twv social media
yla Tnv mpowonon twv tpoidovtwy tng Kpntng”’
Hpw Itavpakdxkn, Social Media Expert
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Mati ta sociabmedia gival onuavtika
YLOL TIG ETUYXELPNOELG TPOWIUWY;
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NEve OTLyla vaL ELG VO KEPOITELG TNV KAPSLA KATTIOLOV,
TPEMEL va KEPSIOELG Kalt TG YEVGELS TOV!
Kauw twg umopei €va tpoiov va to AatpeYEL TO KOLVO?
H antdavtnon gival n avaupevouevn: uEca amo ta Social Media!
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Stop!
H xauepa Sa eivat avtn mov
Sa donudoel mpwTn!
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Eivou évog KOO oG YEUATOS ATTOAAUCELC!
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O eAATNG, OXL ATIAWG TTPOUNBEVETAL EVa TTPOLOV 1] KATTOLA
vrtnpeoia, aAAd armtokou(Cel pa agexaotn eumelpia. MNati to
Tipolov A€oy elval n Eumelpla kKaw n avduvnorn tng.

"The Experience Economy"
J. Pine & J. Gilmore

AaBnTikn Amnodpaon

Esthetic Escapism




Social Media Story Telling

e Consumers expect more

than a product or
service, they want a
story to engage with

e Whatis your brand’s
story? How you make a
storytelling a practice?

Courtesy: www.joeysepp.com

49% of American wineries have a
dedicated marketing manager who
creates and publishes content on social
networks



ENINGNOW
TA SOCIAL MEDIA EINAI TREND!

Users of the Social Media love to share their experiences to their friends.

65% of Us Adults use social networking (Source winebusiness.com)







e Xpnotuormolovy ta Social Media (£1dkd ot
millennials)

e AnNUOGLEVOLY TNV EUTTELP(A TOUG
e Ix0oAlAlovuy TNV gUTTELPia TOUG

e Kavouv check-in

e YItepnavevovtal i
TLOLPATTOVIOVVTAL

e Etnpealovv
TOUG PLIAOUC TOUG




BaolouEvn OTIC AVAYKES oag!
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AOKIUAOCTE OLOPOPETIKEG TAATPOPLES

e Facebook

e Twitter

eYouTube

e Pinterest

» Google+

e Snapchat Gen Z's attention spans are getting shorter
e Flickr

e Instagram 8 SECONDS

e Linkedin B TR R st

12 seconds in 2000)



Social Media NMoAttikn

Kavte EekaBOapn tnv mapovacio cog

— Opliote ya TLTpaypa Ba piAdte

— MNa tuwpdayua &€ Ba wAdte

— Mw¢ Ba avtipetwmi(lete Ta oXOAla (BeTIKA & apvNnTIKA)




| ELVOLL TTILO GTULAVTLKI)

ot TNV ToooTNTA!
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OLOTPOWIKEG LOLAUTEPOTNTEG TOU POIOVTOG
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NAnpoopiec o Zacapéosi v X\ AxohouBsite v Koivotroijote Matere meEPICOOTEPA Mijvupa

DWIoYPaAPies

EmAOYEC VIO ECTG ETaipeia TpOQijav Kal TTOTWY oTnv
Ricetie ToTro8eoia- PET{0 veAN Epikia
Academy Mabete mepioodTeEpa yia ) ZeAida Parmigiano Re... NMEOYPaUHAT 4 7 44 % % #
Bivieo
Kpmkéc -

1& MOOOUC OPECEI

pookakioTe gikouc va Kavouy like otn Zeb”

“CHYOEIG



Kpatrote loopporieg!
e Hetalpikr oag oeAlda dev elval yla TpoowTtikr TpooAn
(Tty #selfies)

o Agv glval LEGO TTOALTIKO 1] OPNOKEVTIKO. ATTOWUYETE TA
O€uata Tov Umopel va TPOKAAEGOUY OPVNTLKA TO KOLVO
oac.
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OU)0TE GWOTA
Ta KaBe epyaAsia Tov oag divovtal

[1x: Ta hashtag
e Anuovpynote eva Oko oag hashtag!

¢ ATTOUYETE TOUG EAANVIKOUC XOPOKTIPEG
e Xpnowuorolrjote ta opOd.




* MNpoBAAeTE TIC SPATTNPLOTNTES GG
® JUVEPYOOTE(TE UE ETTAYYEALATIEG TOV XWPOU




mtpoPoAn yia ta social media

CRETE:
WINE

destination
30 wineries

o protected appellations of origin

*Mines of Crete

www winesolcr
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AMn?xsﬁLSpéGrs LLE TO KOLVO 0O

e ZntroTe amd Toug akOAovBoug TG oeAdag oag va ByaAouy wToypapleS e
Ta mpoildvta oag.




ErtevOuoTe 0TO TTPOIoVY oad!

e AnuiovpynoTte wia ToAU KaAn elkova
e EXKTTOLOEVOTE TO TPOCWTILKO OO

e Na eiote ouyxpovol Kal tapadoaotakol uadl




Anuovpyriete pla kabapr Ka
vyl eikova tou brand oag.

Me auTo tov TpoTto o€ Ba TpoPfaiiete anAd
TO TTPOLOV GAG GTO KOLVO,

aAAd Ba umelte KaL otnv Kapdd Toug!




 Ta KPNTKE TTpoidvTa €xouy

TEPAOTLA SLVAULKN!
AttAa del€te TO oOTOV KOGUO!




Hpw Ztavpakdkn | stavargy@gmail.com
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